
#PayDecoding

Buy now
pay later



explained
to kids! 

Buy after the delivery! 



For instance, you want to buy a
pair of shoes for 120€ on internet.

You don't have the money right away,
but you will have it in a few days.



When you pay you choose

By choosing this type of payment,
you pay nothing today and you
receive your shoes right after!
 

Then you have 30 days* to pay
the 120€ you owe ...

PAY LATER

*Yes, it's true, it depends on the payment provider
... are you a specialist?



At the time you paid, it cost you
0€* but the merchant got 120€.

So who paid the merchant?
Who gave him the 120€? 

 
The company behind the button

 
 
 

advanced the 120€, and you're going
to give it back to them. 

PAY LATER

*or 25% of the amount depending on the case
... definitely, you're a specialist! So, go 2 pages further... Go on! 



This is what means "Buy now pay later"

But if it can be a good way to try
before paying, 
or buy when you don't have your
card on you,
it remains a debt.

So you have to be able to pay it
back within the time of the
commitment.   



SPECIALISTS
. . .  A N D  D E T A I L E D  F O R



"Buy now pay later" (BNPL) is simple:

instead of paying for your online purchase

immediately, the provider of this service

pays the merchant for you.

You then agree to pay them back in

installments, allowing you to spread the

cost.

The BNPL is precisely the "Pay after

delivery". The payment is independent of

the act of purchase.

The customer leaves immediately with the

good and chooses, with the service

provider, the terms of payment on a

schedule ranging from several days to

several weeks.



This differs from the "Installment" payment

method is mainly the fact that you don't

have to pay anything on the day of

purchase. 
(Want to know more about the difference between both?

Follow #PayDecoding every week on linkedin)

Perfectly integrated into the payment

options, the BNPL creates a very strong

compulsive buying situation. Especially

since suppliers often charge no interest and

sometimes no late payment fees.

In the absence of obvious upfront

drawbacks, BNPL adoption is booming,

especially among Generation Z and

millennials.

For merchants, it's a way to increase sales,

have better conversion at checkout

and even save on interchange fees.



On the other hand, for the customer, this

type of payment is not without risk.

Spreading out payments is convenient, but

you don't get the same protections as

credit cards:

- payments that are harder to track.

- missing or late payments result in fees

- payments may continue even if the item is

returned (as refunds may be longer and

delayed).

In addition, there is the danger of getting

carried away and buying much more than

you can afford.

In 2021, regulators in many countries

(UK, Sweden, Australia, US, etc.), 

alerted to the risks to consumers, are

considering better regulation of BNPL. 



55%

60%

C O N S U M E R S  S H A R E  W H O  S A Y

T H E Y  T E N D  T O  S P E N D  M O R E

U S I N G  T H I S  P A Y M E N T  M E T H O D

T H A N  T H E Y  N O R M A L L Y  W O U L D .

O F  A M E R I C A N S  S A Y  T H E Y  H A V E

T R I E D  " B U Y  N O W  P A Y  L A T E R "  A T

L E A S T  O N C E  
(Strawhecker Group survey, sept. 2021)



E U R O P E

E - C O M M E R C E  T U R N O V E R  (2020 )
BNPL MARKET VALUE (2020)

United-Kingdom
226.938Bn€

France
111.775Bn€

Spain
62.662Bn€

Italy
34.718Bn€

Sweden
33.024Bn€

Norway
20.322Bn€

Finland
13.548Bn€

Poland
11.196Bn€

Russia
22.293Bn€

Germany
103.307Bn€

Denmark
20.322Bn€

Netherlands
27.097Bn€

Greece
2.583Bn€

Switzerland
10.335Bn€

Austria
6.890Bn€

Czech Republic
3.445Bn€

Ireland
3.445Bn€

Portugal
4.000Bn€

Belgium
11.854Bn€

11.346Bn€

4.471Bn€

19,628Bn€

7,595Bn€

3,048Bn€ 1.625Bn€

1.625Bn€

1.083Bn€

0.279Bn€

2.438Bn€

0.829Bn€

0.585Bn€

0.522Bn€

0.085Bn€
0.694Bn€

1.253Bn€

0.229Bn€
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Australia New Zealand
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AS OF OCTOBER 2021 ,  THERE ARE MORE THAN

1 7 0  C O M P A N I E S  AND STARTUPS OFFERING BNPL 

. . .  AND EVERY MONTH NEW PLAYERS ARE

EMERGING.



you like it ? 

Like Comment Share

#PayDecoding

word of the week
PAYMENT


